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 A B S T R A C T     

 

Background: Mass media and cyberspace increasingly shape the advancement and promotion of both 

public and championship sports. Within this context, the present study examines the role of mass media 

and cyberspace in driving economic development and expanding employment opportunities in the sport 

sector, with a specific focus on East Azerbaijan Province. The research examines how media engagement 

enhances human, financial, and infrastructural resources, contributing to overall sport development. 

Methods: Using exploratory factor analysis (EFA), the study identifies key factors that influence 

economic development and employment in the sport sector. Before factor extraction, the Kaiser–Meyer–

Olkin (KMO) measure and Bartlett’s test of sphericity were applied to verify sampling adequacy and 

intercorrelations among variables. In addition, model fit was assessed using indices such as the Goodness-

of-Fit Index (GFI) and the Comparative Fit Index (CFI) to evaluate the adequacy of the structural model.  

Results: Factor-analytic results indicate that mass media and cyberspace substantially affect the 

development of human, financial, infrastructural, scientific, legal, and cultural resources in sport across 
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East Azerbaijan Province. The structural model’s fit indices (GFI = 0.921, CFI = 0.893) demonstrated 

good fit to the data and supported the model’s validity. Furthermore, statistical tests revealed significant 

relationships between media influence and outcomes, including increased sport investment, enhanced self-

confidence, and the attraction of economic opportunities. These findings underscore the pivotal role of 

mass media and cyberspace in promoting sport at both grassroots and professional levels. Media channels 

are integral to raising public awareness, attracting sponsorship, and fostering community engagement in 

sports activities. Nonetheless, barriers such as unequal access to digital technologies and insufficient 

investment in sport infrastructure constrain the full realization of media-driven development.  

Conclusions: The study concludes that sustainable sport development in East Azerbaijan Province 

requires closer collaboration among media organizations, sport institutions, and government authorities, 

alongside long-term policies that expand infrastructure and media access to maximize the benefits of mass 

media and cyberspace for public and championship sport. 
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Introduction 

In today’s society, physical inactivity has become a growing concern. Sedentary lifestyles and 

rapid technological advances make it harder for many people to incorporate movement into daily 

routines. Against this backdrop, the expansion of public sports plays a critical role in promoting 

active lifestyles and improving population well-being. As a social and cultural phenomenon, sports 

help safeguard both physical and mental health and serve as a key indicator of social and cultural 

vitality in contemporary life. Many developed countries now treat sports through a health-sector 

approach and operationalize that perspective in policy and practice [1]. 

Globally, sports have a considerable influence that extends well beyond leisure. They carry 

significant social, political, and economic weight for participants and communities alike [2]. As a 

driver of social, cultural, and economic development, sports hold a recognized place in national 

macro-planning. Despite substantial efforts in recent years to advance sports in Iran, persistent 

barriers such as limited coordination among relevant institutions, inadequate infrastructure, and 

underuse of modern communication tools have impeded progress toward desired outcomes [3]. In 

this context, mass media and cyberspace, as low-cost and widely accessible platforms, can play a 

pivotal role in culture building, education, and the promotion of sports [4].   

One of the most effective drivers of mass sport development is the media. Media outlets can reach 

large audiences, influence public opinion about sport, and shape how people perceive sport. When 

in-person opportunities for sport and physical activity are limited, new technologies take on an 

even more central role. Radio and television still serve to encourage physical activity and sports 

participation. Television, in particular, has become the dominant sports medium because of its 

broad reach. The proliferation of channels has accelerated the growth of televised sport. Many 

people have been drawn to sports through these broadcasts and often prefer to watch live events at 
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home rather than attend in person. As coverage has expanded, viewers have gained exposure to 

and understanding of a wider range of sports [2]. 

In the information age, the media are among the most important tools for achieving strategic goals. 

They are powerful vehicles for projecting ideas and for disseminating cultural attitudes across 

societies [5]. 

The principal roles commonly ascribed to mass media include: informing the public and raising 

awareness; supporting the law and monitoring its implementation; creating a forum for diverse 

viewpoints; providing a foundation for continuing education; contributing to cultural and 

intellectual development; supplying educational entertainment; and fostering participation and 

cooperation in development programs. In short, the media’s core functions are culture building, 

education, information provision, and the creation of social participation [6]. 

Theorists such as Harold A. Innis, Marshall McLuhan, Perry Bram, George Gerbner, Denis 

McQuail, and others argue that mass communication across satellite, television, radio, the press, 

and cyberspace plays an effective role in expanding social relations. Building on perspectives 

attributed to Lasswell, Charles Wright, Hobbes, and Pascal, the media’s reach into both public and 

private spheres underscores its fundamental influence on public opinion. Innis and McLuhan view 

communication media as central to civilization and contend that the dominant medium in any era 

helps steer the course of history. The “magic bullet” (hypodermic needle) model holds that mass 

media can transmit messages directly and powerfully, linking global events to the images people 

form in their minds. The Frankfurt School likewise treats the media as a vehicle of culture 

formation within the broader landscape of mass communication theories [7]. 

Promoting and expanding sport requires both visibility and encouragement; participation will not 

rise without motivation. To achieve this goal, the media must identify audiences’ genuine, rational 

motivations. In practice, audiences seek information from sources that align with their beliefs a 

dynamic of selective exposure. Viewers and readers consume content they find appealing and tend 

to ignore programming or articles that do not match their interests or motivations [8]. 

Research indicates that media, particularly television, the internet, and social networks, have a 

substantial impact on the development of both mass and championship sport. Broad event coverage 

and targeted advertising can increase public participation in mass sport and fuel the growth of elite 

competition [9]. Complementing this empirical evidence, mass-communication theories such as 

the “magic bullet” model and Frankfurt School perspectives underscore the media’s vital role in 

shaping public attitudes and beliefs [5]. 

Given the growing use of cyberspace and social networks, these channels provide effective 

platforms for promoting sport and engaging young audiences. Surveys suggest that more than 65% 

of young social-media users perceive social media as having a strong impact on the sports industry 

[10]. However, the strategic use of media for sport development particularly at provincial and local 

levels remains underexamined and underutilized. 

Babai et al. (2018) [11], in a study titled “Identifying the Current Status and Obstacles to the 

Development of Public Sports in the Country,” using quantitative and qualitative methods among 



public sports professors and specialists and sports management, heads of federations, provincial 

sports and youth directors, and senior experts from the Ministry of Sports and Youth, showed that 

the state of public sports in the country is desirable in some cases, and in other cases, such as 

“institutionalization of sports in families,” is at an undesirable level. The lack of sports facilities 

and equipment, along with the neglect of other organizations towards public sports, are considered 

to be the most important obstacles to the development and growth of public sports in the country. 

The findings of the research of Askarian et al. (2021) [12], through a qualitative method of analysis 

and interviews with 16 knowledgeable elites in the field of sports indicate the existence of 8 

cultural, economic, political, systemic-human, managerial, infrastructural, technological, and 

media obstacles to the development of sports in Iran. Some of these obstacles, such as cultural, 

economic, and political, are contextual and create the basis for other obstacles. 

Moshtaghi et al. (2021) [10], concluded in a study that the identified indicators included 

development barriers, facilitating factors, development factors, development strategies, and 

outcomes of the development of public sports concerning the role of the media. It can be said that 

the media is one of the most important factors in the development of public sports and 

championships, and the result of this development is an increase in the health index in society, 

which requires the attention of media officials to this serious issue. 

Zare Abandansari et al. (2024) [13], in a study, identified six factors of gender equality, role 

modeling, sports promotion, support, management, and culture as factors of tendency toward mass 

and championship sports; they also stated that specialized sports networks, with specific planning, 

create programs, documentation, and sports reports in the field of sports, especially for women, 

which promotes and motivates participation in sports nationwide. 

Given the country’s youthful demographic profile and the growing importance of sport in 

promoting physical and mental health, developing both public and championship sports is essential 

[14]. At the same time, mass media and cyberspace, especially over the past decade, have become 

powerful vehicles for communication and advertising. Because of their prominence among youth 

and other social groups, and their role in culture building and sports information, these channels 

can be leveraged to advance and promote public and championship sports. 

Despite the media’s clear potential, evidence on the magnitude and mechanisms of their impact on 

sport development remains limited. This gap underscores the need for a comprehensive assessment 

of how mass media and cyberspace shape sport development at local and provincial levels. East 

Azerbaijan Province, whose capital (Tabriz) is a major metropolitan center, accounts for a 

substantial share of both championship and public sports activity. This context heightens the 

importance of examining the province’s sport-industry infrastructure. Accordingly, this study 

investigates the role of mass media and cyberspace in developing public and championship sports 

in East Azerbaijan Province. The findings can guide sports and media policymakers in designing 

and implementing effective development programs and in clarifying the media’s potential 

contributions in this domain. 

 



Material and Methods 

This study examines how mass media and cyberspace influence the advancement and promotion 

of public and championship sports, with a specific focus on East Azerbaijan Province. Using a 

cross-sectional, descriptive–analytical design, data were collected in the field. In the model, mass 

media and cyberspace served as predictor variables, and the advancement and promotion of public 

and championship sports were the criterion variables. The statistical population included athletes, 

coaches, physical education students, university faculty, and staff of the General Directorate of 

Sports and Youth in East Azerbaijan Province. To ensure coverage across the target groups, a 

stratified random sampling strategy was implemented across the province’s 21 regions. Based on 

the Krejcie and Morgan table, the required sample size was 384. To offset potential nonresponse, 

500 questionnaires were distributed; 398 were returned and deemed valid for analysis. 

Data were gathered using a researcher-developed questionnaire constructed from a comprehensive 

review of theoretical frameworks and relevant literature. The instrument comprised 51 items across 

six dimensions: scientific environment development, human resources, legal environment, 

facilities and infrastructure, cultural environment, and financial resources. Items were rated on a 

five-point Likert scale ranging from “strongly disagree” to “strongly agree.” Content and face 

validity were established through consultations with 15 sports management experts, whose 

feedback informed iterative refinements. 

Construct validity was evaluated through exploratory factor analysis (EFA) and confirmatory 

factor analysis (CFA). EFA retained items with factor loadings ≥ 0.40. CFA indicated acceptable 

model fit, reflected in key indices (e.g., RMSEA < 0.08, CFI > 0.90, TLI > 0.90). Reliability testing 

in a pilot sample of 30 participants yielded a Cronbach’s alpha of 0.81 for the full instrument, with 

subscale alphas ranging from 0.78 to 0.85, indicating adequate internal consistency. 

Analyses were performed in SPSS (version 25) and AMOS (version 24). Descriptive statistics 

(frequencies, percentages, means, and standard deviations) summarized the data. Inferential 

procedures included the Kolmogorov–Smirnov (K–S) test for normality, EFA to identify factor 

structure, CFA to validate the measurement model, the Kaiser–Meyer–Olkin (KMO) measure to 

assess sampling adequacy, the chi-square test to examine associations among categorical variables, 

and the Friedman test to rank factors based on mean scores. 

Ethical principles were strictly observed. Participation was voluntary, respondents were informed 

about the study’s objectives, and confidentiality and anonymity were guaranteed. This 

methodological approach provides a robust basis for evaluating the role of mass media and 

cyberspace in fostering the development and promotion of public and championship sports in East 

Azerbaijan Province. 

 

Results 

 



Table 1. Frequency distribution and percentage of frequency of research samples based on demographic characteristics 

Demographic Feature Groups Frequency Percentage (%) 

Gender Female 163 40.9 

Male 211 53.0 

No response 24 6.1 

Total 398 100.0 

Age Under 30 28 7.0 

31 to 40 103 25.9 

41 to 50 98 24.6 

51 to 60 73 18.3 

Over 60 45 11.3 

No response 51 12.8 

Total 398 100.0 

Education Associate Degree 86 21.6 

Bachelor's Degree 186 46.7 

Master's Degree 95 23.9 

Doctorate 10 2.5 

No response 21 5.3 

Total 398 100.0 

Field of Study Sports Sciences 169 37.1 

Other Fields 209 45.9 

No response 45 9.9 

Total 398 100.0 

 

In this study, exploratory factor analysis (EFA) was used to identify factors affecting economic 

development and employment in sport. Before conducting EFA, sampling adequacy was assessed 

with the Kaiser–Meyer–Olkin (KMO) measure, and interitem correlations were examined using 

Bartlett’s test of sphericity. As reported in Table 2, the KMO value was 0.894, indicating that the 

sample was adequate and the data were suitable for factor analysis, including reduction to latent 

factors. Bartlett’s test was significant (Sig. = 0.001; χ² = 14,505.229), confirming sufficient 

correlations among items and justifying continuation to subsequent stages of factor analysis. The 

results of the factor analysis are presented below, with components listed alongside their 

corresponding factor loadings. 



Table2. The results of the Bartlett and KMO test 

Measure Value 

Kaiser-Meyer-Olkin Measure (Sample Adequacy) 0.894 

Bartlett's Test of Sphericity  

Chi-Square (χ²) 14505.229 

Degrees of Freedom 4095 

Significance Level 0.001 

Fit indices assess the adequacy and validity of the specified models by comparing the theoretical 

structure with the observed data. Table 3 reports the fit results for the measurement model 

evaluating the media’s role in sport development in East Azerbaijan Province. The Goodness-of-

Fit Index (GFI) and Comparative Fit Index (CFI), the primary fit indicators, exceeded 0.90, 

indicating an acceptable overall fit. Other indices, including the Adjusted Goodness-of-Fit Index 

(AGFI), Normed Fit Index (NFI), and Incremental Fit Index (IFI), also fell within acceptable 

ranges. Finally, the root mean square residual (RMR = 0.041) and the root mean square error of 

approximation (RMSEA = 0.062) further support the conclusion that the model demonstrates 

sufficient fit. 

Table 3. The goodness-of-fit indices of the final drawing model 

Fit Index (χ²/df) GFI AGFI RMR IFI NFI CFI RMSEA 

Acceptable Fit Between 1 and 5 > 0.90 > 0.80 < 0.05 > 0.90 > 0.90 > 0.90 < 0.10 

Obtained Fit 2.011 0.921 0.918 0.048 0.909 0.909 0.893 0.055 

 



 

Figure 1. The structural equation of the role of the media in the development of sports in East Azerbaijan province in the 

standard mode 

The results of Table 4 show that the model of the role of the media in the development of sports 

in East Azerbaijan province is appropriate, and all numbers and parameters of the model have 

acceptable t-values and factor loadings and are significant at a significance level of less than 0.05. 

Table 4. Structural equation model of the role of media in the development of sports in East Azerbaijan province 

Variable Path Statement Factor 

Loading 

t-

Value 

Significance 

Level 

Role of 

Media 

---> Development of Human Resources in Sports of East 

Azerbaijan Province 

0.626 11.89 0.001 

---> Development of Financial Resources in Sports of 

East Azerbaijan Province 

0.742 13.73 0.001 

---> Development of Facilities and Infrastructure in 

Sports of East Azerbaijan Province 

0.518 6.18 0.001 

---> Development of Scientific Environment in Sports of 

East Azerbaijan Province 

0.547 6.43 0.001 

---> Development of Legal Environment in Sports of 

East Azerbaijan Province 

0.583 6.94 0.001 

---> Development of Cultural Environment in Sports of 

East Azerbaijan Province 

0.794 14.34 0.001 

 

Table 5 shows that in all questions, the P-value is less than 0.05, which means there is a significant 

difference between what was expected and what was observed, and indicates significant 



relationships between mass media and cyberspace with changing attitudes, attracting economic 

opportunities, increasing self-confidence, and investing in sports. 

Table 5. Chi-square test for different questions 

Chi-Square df P-Value Test Result 

85.846 16 0.010 There is a significant difference between the observed and expected values. 

96.895 14 0.001 There is a significant difference between the observed and expected values. 

89.154 21 0.020 There is a significant difference between the observed and expected values. 

54.042 18 0.001 There is a significant difference between the observed and expected values. 

80.664 15 0.001 There is a significant difference between the observed and expected values. 

 

To prioritize and examine the differences between factors affecting economic development and 

employment in sports in terms of research samples, the Friedman ranking test was used. 

Based on the findings of the Friedman test (Table 6), there is a significant difference between the 

factors affecting the development of sports in East Azerbaijan province through the media from 

the perspective of the research samples (Sig=0.01, χ2=28.632). After the significant difference 

between the factors affecting the development of sports in East Azerbaijan province through the 

media, these factors were prioritized based on the results obtained. According to the results 

obtained (Table 6), from the perspective of the research sample, "Development of financial 

resources for sports in East Azerbaijan province through the media" has the highest rank among 

the factors affecting the development of sports in East Azerbaijan province through the media from 

the perspective of the research sample, and "Development of sports facilities and infrastructure in 

East Azerbaijan province through the media" has the lowest rank. 

Table 6. Ranking of factors affecting the development of sports in East Azerbaijan Province through the media from the 

perspective of the research sample 

Rank Statement Mean Rank 

1 Development of Human Resources in the Sports of East Azerbaijan Province 2.98 

2 Development of Financial Resources in the Sports of East Azerbaijan Province 4.12 

3 Development of Facilities and Infrastructure in the Sports of East Azerbaijan Province 2.82 

4 Development of Scientific Environment in the Sports of East Azerbaijan Province 3.09 

5 Development of Legal Environment in the Sports of East Azerbaijan Province 3.58 

6 Development of Cultural Environment in the Sports of East Azerbaijan Province 4.03 

 

 

Discussion 

Mass media and cyberspace, as core communication infrastructures, exert a measurable influence on 

economic development and the strengthening of sport-related infrastructure. Our findings indicate that, in 

East Azerbaijan Province, media activity has tangibly shaped multiple dimensions of sport development. 

The exploratory factor analysis shows that media exposure is associated with gains in both financial 

capacity and human resources within sport organizations. Consistent with this pattern, model-fit statistics 

support the adequacy of the proposed measurement structure for economic development and sport-related 

employment: the Goodness-of-Fit Index (GFI) and Comparative Fit Index (CFI) exceeded 0.90, and the 

residual-based indices were within acceptable bounds (RMR = 0.041; RMSEA = 0.062). Together, these 



metrics suggest that the media function as a facilitating mechanism for attracting investment and expanding 

economic opportunities in the sport sector. 

The role of mass media and cyberspace in advancing both mass and championship sports is multifaceted. 

Their influence extends across economic development, employment generation, shifts in public attitudes, 

and the mobilization of capital. The present findings illustrate not only the advantages of media use in this 

domain but also its limits, emphasizing that outcomes are shaped by cultural, social, and infrastructural 

contexts. In economic terms, social media can catalyze growth by increasing public awareness, amplifying 

brand visibility, and connecting sports entities with sponsors. Digital channels now operate as marketing 

engines for clubs and federations, enabling revenue through advertising and sponsorship, broadcasting 

rights, digital content production, and event hosting. These activities, in turn, create direct employment 

(e.g., content creation; technology and platform management; event operations) and indirect jobs that scale 

with audience growth and sport popularity. Aligned with these mechanisms, Hashemian et al. (2024) [15], 

outline a conceptual framework in which revenue generation, job creation, trust building, flow creation, 

demand formation, authority, legitimacy, transparency, and media ownership structure act as foundational 

levers linking the sport industry to audiences and sponsors. Similarly, Khajeh Salehani et al. (2024) [16] 

using an interpretive structural model of student sport development, identify economic-resource 

development, human-resource development, and the growth of scientific capacity as high-impact factors; 

targeted media engagement with these levers yields substantial gains in both public and championship 

sports.  

However, a strand of conflicting research suggests that the media’s positive effects are not uniformly 

distributed across the sport economy; in some regions and disciplines, the impact appears more limited. 

These studies also conclude that sustained economic growth in sport still depends on robust infrastructure, 

long-term policy commitments, and greater support from sponsors and government agencies. 

In this vein, findings reported by Jafari and colleagues (2019) indicate that media, managerial, technical, 

structural, and financial factors shape sponsors’ willingness to support sport for the blind and visually 

impaired in Ardabil Province. Accordingly, expanding championship sport requires stronger support for 

disability sport, creating the conditions under which companies and organizations are more likely to enter 

and remain engaged in the sector. 

Human resource development is a core lever for elevating both public and championship sport. Our results 

show that mass media and cyberspace contribute meaningfully to this domain by informing, educating, and 

enabling professional development opportunities for athletes, coaches, and sport administrators. The 

study’s statistical models with acceptable fit indices indicate a significant association between media use 

and the development of sport-specific knowledge and skills among human resources. Concordant 

diagnostics (e.g., a high KMO value and a significant Bartlett test) confirm that the data were suitable for 

factor analysis and that the resulting structure is interpretable and reliable. 

International evidence aligns with these patterns. 

DeCornis (2023) [17], Kim (2022) [18], Saputra (2022) [19], and Bye (2022) [20] highlight the role of 

educational and motivational media content in improving sport skills and show how investment in high-

quality content can heighten youth interest and participation. They also emphasize the importance of access 

to instructional resources and the media’s contribution to narrowing educational gaps in sport. 

Consequently, media platforms play a prominent role in cultivating expert, efficient human resources in the 



sports industry: by deploying new technologies, specialized training, and extensive regional and national 

campaigns, they attract talented, innovative, and creative personnel. The downstream effect is a larger pool 

of skilled professionals and athletes entering the field. 

Within our country and especially at the provincial level effective collaboration between media specialists 

(e.g., producers, directors) and sport-science experts who understand community needs and motivations is 

critical. Sufficient information exchange and coordinated planning can accelerate the recruitment of 

qualified personnel, talented athletes, and engaged spectators. Over time, this merit-based selection and 

deployment of expertise support stronger outcomes in public and championship sport at the provincial level 

and, by extension, at national and international levels. 

Nevertheless, several studies report findings that diverge from the present results. For example, 

Kolotouchkina et al. (2020) [21] argue that an excessive media spotlight on marquee sports can marginalize 

less popular disciplines, with downstream consequences for human resource development. Jiang et al. 

(2021) [22] likewise highlight the spread of misinformation in cyberspace and persistent regional inequities 

in technology access, noting their negative effects on education and skills formation and, by extension, on 

human resource development. 

As one of the most influential channels of mass communication, the media play a central role in expanding 

sport culture, encouraging broad public participation, and supporting competitive sport. Through news 

coverage, content production, and audience engagement, media platforms can help build the foundation for 

both mass and competitive sport and elevate sport’s standing in society. That said, media attention to 

facilities and infrastructure must be expert and precise. When structural weaknesses are identified and 

communicated to the public through comprehensive reporting, they can focus the attention of relevant 

officials and managers on specific gaps and accelerate corrective action. Conversely, inadequate 

infrastructure impedes the development of both mass and competitive sport, and a shortage of suitable 

venues directly depresses motivation to participate. 

Addressing these challenges requires capable and accountable leadership. Competent managers and 

officials should be selected using transparent, expert-defined criteria tailored to the sport sector. With input 

from domain specialists, these indicators can be formalized and shared with relevant organizations and 

stakeholders. In parallel, systematic review of managerial track records can help identify qualified leaders; 

those who demonstrate strong performance may be publicly recognized for example, through coverage by 

IRIB to reinforce standards of merit and signal accountability. 

Razavizadeh et al. (2023) [2] conducted a sociological analysis of sport development challenges with 

particular emphasis on media influences. Their findings highlight several structural barriers: weak and 

outdated interorganizational linkages among sport bodies; unequal distribution of equipment and facilities 

relative to regional population needs; and insufficient financial resources for facility development. Deficits 

in human and financial capital emerge as central obstacles to progress. More efficient deployment of 

existing national resources, combined with strategic engagement of the private sector, is proposed as a 

pragmatic remedy. In line with global practice, expanding private-sector participation in sport can help 

finance facility construction, diversify programming, and strengthen organizational capacity an approach 

that can likewise be leveraged domestically. 

Yousefian (2022) [23] investigated the challenges of mass and championship sports in Yazd Province and 

concluded that the media wield a dual yet pivotal role in sport development. By shaping sport culture, 



informing the public, motivating participation, and channeling investment, media platforms can accelerate 

infrastructure expansion and broaden community engagement. Complementary evidence from Goodarzi et 

al. (2023) [24] and Kruszynska et al. (2019) [25] underscores the media’s importance: targeted attention to 

infrastructural, structural, and economic determinants is a key driver of sport progress. Given the media’s 

pervasiveness in daily life and its capacity to reshape attitudes and motivations sustained, balanced coverage 

can elevate a sport’s public image, attract financial backing, and ultimately advance branding and growth. 

To achieve durable gains, media strategies should encompass a wide spectrum of disciplines rather than 

concentrating solely on marquee sports, thereby harnessing the full breadth of available capacity to cultivate 

a dynamic sport ecosystem. 

The media also play a central role in sport development from scientific, legal, and cultural standpoints, 

directly and indirectly influencing both public and championship sport. On the scientific front, media output 

ranging from articles and educational programming to analytical features can expand both general and 

specialized sport knowledge. Disseminating evidence on how physical activity affects health and athletic 

performance is a clear example of this function. By publicizing research innovations, including wearable 

technologies and sports analytics, media platforms help forge productive linkages among researchers, 

athletes, and managers, accelerating knowledge transfer and operational uptake. In parallel, legally 

informed reporting can clarify regulatory frameworks, while culturally resonant storytelling can normalize 

participation and reinforce pro-sport norms. Together, these media functions strengthen the scientific 

environment of sport and create the connective tissue necessary for coordinated advancement across 

stakeholders. 

The legal environment of sport is also strongly shaped by media activity. Coverage of athletes’ rights, anti-

doping regulations, and contractual disputes can enhance transparency, clarify rules, and support fairness 

in competition. Raising public awareness of legal principles and compliance requirements not only deters 

violations but also strengthens governance and administrative practice across sport organizations. By 

spotlighting injustices and inequities, media scrutiny can catalyze rule reform and shift public attitudes 

toward more accountable and ethical standards. 

Culturally, media provide a powerful platform for sport development. Through content that elevates moral 

values, cooperation, and mutual respect, media narratives help cultivate a richer sport culture. 

Documentaries, live event coverage, and even advertising can nudge audiences toward greater participation. 

Moreover, by localizing content introducing traditional sports or celebrating local champions media can 

adapt sport culture to community needs while reinforcing national identity. 

Taken together, the media can advance the sustainable development of sport by shaping the scientific, legal, 

and cultural environments in mutually reinforcing ways. Realizing this potential, however, requires 

deliberate collaboration among sport institutions, policymakers, and media organizations, as each domain 

contributes complementary capabilities that, in concert, accelerate progress. 

Consistent with this perspective, Aliabadi et al. (2023) [26] identified six media-linked drivers of 

competitive-sport development: (1) human-resource development, (2) financial-resource development, (3) 

venues and infrastructure, (4) the scientific environment, (5) the legal environment, and (6) the cultural 

environment. Likewise, Tabatabaei et al. (2022) [27] and Peserkolo et al. (2021) [28] report that sport 

managers across organizations can, by engaging constructively with mass media, enhance transparency and 

internal cohesion among staff and task forces, while leveraging the media’s cultural, educational, financial-



support, and promotional functions. Context matters. In Iraq, Al-Ghali et al. (2024) [29] found that sport 

participation and active lifestyles hold a limited place in general culture. The country has relatively few 

national or international champions, and, despite substantial oil revenues, public and championship sport 

receive insufficient attention. In such settings, the media’s role becomes even more consequential: by 

mobilizing their reach to elevate participation and, at the same time, holding senior sport managers publicly 

accountable for neglect, media interventions can help set the stage for meaningful reform and measurable 

improvements in the sport system. 

The structural equation modeling (SEM) results indicate that all identified factors influence sport 

development in East Azerbaijan Province through media channels, and the overall research model 

demonstrated good fit. The findings further suggest that sport, particularly the championship sector, 

receives heightened governmental attention because of its economic, political, and promotional returns. 

Substantial investments are therefore directed toward elite competition to increase international 

achievements and bolster national prestige. 

At the same time, other sectors, most notably public and educational sport, require sustained focus because 

of their central role in community health. In this regard, sport development across provinces, including East 

Azerbaijan, calls for more deliberate planning and support aimed not only at strengthening championship 

outcomes but also at expanding public participation and improving social well-being. 

 

Conclusion 

Mass media and cyberspace exert a significant effect on both mass and championship sports in East 

Azerbaijan. Their influence is especially visible in championship contexts through heightened public 

awareness, capital attraction, and broader social engagement. Media platforms can elevate the status of 

sport by strengthening environmental, cultural, and scientific dimensions; producing educational content 

that builds human-resource skills; and spotlighting or catalyzing investments that improve facilities and 

infrastructure. Nonetheless, important constraints remain. Unequal access to technology, shortfalls in 

financial allocations, infrastructure deficits, and the underidentification and underuse of experts impede 

sustainable progress. Addressing these barriers requires long-term support policies and broad-based 

collaboration among sport institutions, media organizations, and governmental bodies. Coordinated action 

on these fronts can translate media potential into durable gains, enhancing championship performance while 

expanding participation and advancing public health. 

 

Ethical Considerations: 

Compliance with ethical guidelines 

The authors commit to adhering to ethical guidelines.  

 

Funding 

The authors state no funding is involved.   

 

Conflict of Interest 

The authors declared no conflict of interest.  

  



 

Acknowledgment  

We would like to express our sincere gratitude to all individuals who participated in this study, 

including athletes, coaches, faculty members, and staff of the General Directorate of Sports and 

Youth in East Azerbaijan Province. Their invaluable contributions were essential to the success of 

this research.  

References 

1. Allahmoradi M, Razavi SMH, Doosti M. Presenting the conceptual model of citizen sports. 

Research in Sport Management and Motor Behavior. 2019;9(18):17-35. 

http://dx.doi.org/10.29252/JRSM.9.18.17 

2. Razavizadeh SN. A Sociological Study on Challenges of the Development of Public Sports with 

an Emphasis on the Role of The Provinces’’Media (Case: Markazi Province). 2024. 

https://doi.org/10.22082/cr.2023.2009850.2585 

3. Sajjadi N, Ghahfarkhi AD, Bayat M. The role of sporting events and the deployment of 

international caravans in the social and cultural development of communities (Case study of Iran). Journal 

of Iranian Social Development Studies. 2022;54(14):49-64. 

https://doi.org/10.30495/jisds.2022.67733.11745 

4. Miryousefi SJ, Bakhshndah H. Explanation and Prioritization of Mass Media Factors Affecting 

Political Culture Development of Championship Sport. Sport Management Journal. 2020;12(2):501-20. 

https://doi.org/10.22059/jsm.2019.274462.2216 

5. Ghadimi E. Redefining Public Relations in the Information and Communication Age: A Review of 

the Public Relations Book 2. Information and Communication Book Review. 2015;5(2):73-84. 

https://www.magiran.com/p1440151 

6. Asadi N, Tojari F, Nik Aeen Z. Place of Sports in Laws of the Iran’s Five-Year Plans. Strategic 

Studies on Youth and Sports. 2020;19(47):165-88. https://faslname.msy.gov.ir/article_364.html?lang=en 

7. Yamini Firouz M, Yamini Firouz M. An introduction to the role of mass media in the development 

of public sports. Media Management. 2020;8(52):41-50. http://noo.rs/64A7n 

8. Fathinia MA, Abdolrahman. Football fan aggression and the role of media in controlling it. 

Evolution and research. 2005(42-43):81-0. http://dx.doi.org/10.5937/socpreg56-35221 

9. Ghiamirad Amir MM. The Study Of Marketing Approaches To Promote And Develop Sport Fields 

In Iran. Movement (Iranian Journal). 2009;39(39):175-92. https://joh.ut.ac.ir/article_27775.html?lang=en 

10. Motallebi N, Davoodzadeh K, Borjalilu S, Kashanimovahhed B, Anbari M, Nikfarjad H, et al. The 

Influential Aspects of Cyberspace in Promotion of Sports. Asian Journal of Sports Medicine. 2018;9(3). 

http://dx.doi.org/10.5812/asjsm.64627 

11. Babaei M, Fattahi Masroor F, Shakeri N. Identifying the Current Situation and Obstacles to the 

Development of Sport for All in the Country. Strategic Studies on Youth and Sports. 2018;17(41):235-47. 

https://faslname.msy.gov.ir/article_280.html?lang=en 

http://dx.doi.org/10.29252/JRSM.9.18.17
https://doi.org/10.22082/cr.2023.2009850.2585
https://doi.org/10.30495/jisds.2022.67733.11745
https://doi.org/10.22059/jsm.2019.274462.2216
https://www.magiran.com/p1440151
https://faslname.msy.gov.ir/article_364.html?lang=en
http://noo.rs/64A7n
http://dx.doi.org/10.5937/socpreg56-35221
https://joh.ut.ac.ir/article_27775.html?lang=en
http://dx.doi.org/10.5812/asjsm.64627
https://faslname.msy.gov.ir/article_280.html?lang=en


12. Askarian F, Rahbar M, Raghfar H, Saffari M. Industry Identify of development barriers of Iran 

Sports. Journal of Sport Management and Motor Behavior. 2021;17(34):98-81. 

https://doi.org/10.22080/jsmb.2020.14283.2871 

13. Abandansari MZ, Kohan NA. Effective Factors in Improving the Sports Diplomacy of Iran and the 

Arab Countries of the Persian Gulf Region. Journal of New Studies in Sport Management. 2024;5(2):1118-

30. http://dx.doi.org/10.22103/jnssm.2023.22251.1223 

14. Moharram Zadeh M, Kheirollahi Meidani H, Hasanzadeh N. Investigating the Impact of the 

Environmental and Spatial Dimension of the Health Sidewalks of Ardabil on People's Tendency to 

Participate in Physical Activity. Research in Sport Management and Marketing. 2023;5(1):1-12. 

https://doi.org/10.22098/rsmm.2023.12498.1211 

15. Hashemian S, Ghasemi H, Hosseini M. Conceptual framework of using media power for sports 

development. Communication Management in Sport Media. 2025. 

https://doi.org/10.30473/jsm.2023.68127.1761 

16. Khajeh Salehani M, Ghasemi H, Doroudian AA, Khojasteh Bagherzadeh H, AzadFada S. 

Interpretive structural model of student sports development through the media. Communication 

Management in Sport Media. 2024;11(3). https://doi.org/10.30473/jsm.2022.63013.1603 

17. De Corniere A, Sarvary M. Social media and news: Content bundling and news quality. 

Management Science. 2023;69(1):162-78. https://doi.org/10.1287/mnsc.2022.4341 

18. Kim DY, Kim H-Y. Social media influencers as human brands: an interactive marketing 

perspective. Journal of Research in Interactive Marketing. 2022;17(1):94-109. 

https://doi.org/10.1108/JRIM-08-2021-0200 

19. Saputra F. The Role of Human Resources, Hardware, and Databases in Mass Media Companies. 

International Journal of Advanced Multidisciplinary. 2022;1(1):47-55. 

http://dx.doi.org/10.38035/ijam.v1i1 

20. Bye B, Fæhn T. The role of human capital in structural change and growth in an open economy: 

Innovative and absorptive capacity effects. The World Economy. 2022;45(4):1021-49. 

https://doi.org/10.1111/twec.13184 

21. Kolotouchkina O, Llorente-Barroso C, García-Guardia ML, Pavón J. Disability, sport, and 

television: Media visibility and representation of Paralympic Games in news programs. Sustainability. 

2020;13(1):256. https://doi.org/10.3390/su13010256 

22. Jiang M, Gao Q, Zhuang J. Reciprocal spreading and debunking processes of online 

misinformation: A new rumor spreading–debunking model with a case study. Physica A: Statistical 

Mechanics and its Applications. 2021;565:125572. http://dx.doi.org/10.1016/j.physa.2020.125572 

23. Yousefian J. Challenges to Develop Sport for All, Professional and Vocational, Women’s and 

Educational Sports in Yazd Province. Strategic Studies on Youth and Sports. 2022;20(54):171-92. 

https://doi.org/10.22034/ssys.2022.480 

24. Goodarzi M, Hamidi M, Behrouzi A. Designing and Explaining the Optimal Scenario for the 

Development of Triathlon in Iran. Sport Management Journal. 2023;15(3):213-195. 

http://doi.org/10.22059/JSM.2023.354714.3113 

https://doi.org/10.22080/jsmb.2020.14283.2871
http://dx.doi.org/10.22103/jnssm.2023.22251.1223
https://doi.org/10.22098/rsmm.2023.12498.1211
https://doi.org/10.30473/jsm.2023.68127.1761
https://doi.org/10.30473/jsm.2022.63013.1603
https://doi.org/10.1287/mnsc.2022.4341
https://doi.org/10.1108/JRIM-08-2021-0200
http://dx.doi.org/10.38035/ijam.v1i1
https://doi.org/10.1111/twec.13184
https://doi.org/10.3390/su13010256
http://dx.doi.org/10.1016/j.physa.2020.125572
https://doi.org/10.22034/ssys.2022.480
http://doi.org/10.22059/JSM.2023.354714.3113


25. Kruszyńska E, Poczta J. Hierarchy of Factors Affecting the Condition and Development of Sports 

and Recreation Infrastructure-Impact on the Recreational Activity and Health of the Residents of a City 

(Poznan Case Study). Int J Environ Res Public Health. 2019;16(4). 

http://dx.doi.org/10.3390/ijerph16040556 

26. Aliabadi S, Sajjadi SN, Ghasemi H, Kordi M. The role of mass media in the development of human 

resources, financial resources and facilities and championship sport infrastructure. Sport Management 

Studies. 2023. https://doi.org/10.30473/jsm.2020.56279.1485 

27. Tabatabaei SA, Ghasemi H, Farahani A. Designing a paradigm model for the development of sports 

of the Armed Forces of Iran through mass media Authors. Defence Studies. 2022;20(78):168-95. 

https://dor.isc.ac/dor/20.1001.1.17351723.1401.20.78.6.4 

28. Peserkolo S, Isfahaninia, Akram, Fallah, Zainal Abedin, & Ghorbani, Saeed. Investigation and 

prioritization of factors affecting the quality and success of sports teams of the Armed Forces of the Islamic 

Republic of Iran in international competitions. Quarterly Journal of Standards and Quality Management. 

2021;11(1):120-41. https://doi.org/10.22034/jsqm.2021.266205.1286 

29. Alghali A, Mirsafian H, Naderian Jahromi M. The Model of Disabled Sports Development in the 

Championship Field (Case Study: Iraq). Sport Management Journal. 2024. 

https://jsm.ut.ac.ir/article_98363.html?lang=en 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://dx.doi.org/10.3390/ijerph16040556
https://doi.org/10.30473/jsm.2020.56279.1485
https://dor.isc.ac/dor/20.1001.1.17351723.1401.20.78.6.4
https://doi.org/10.22034/jsqm.2021.266205.1286
https://jsm.ut.ac.ir/article_98363.html?lang=en


 

  

 فناوری ورزشی پیشرفته نشریه 
DOI: 10.22098/jast.2025.16416.1396 

 21/21/2041تاریخ پذیرش: 

 

 41/24/2041تاریخ دریافت: 

   « یمقاله پژوهش » 

رزش و جیو ترو بردشیدر پ یمجاز یو فضا یجمع یهانقش رسانه یبررس

 (یشرق جانیاستان آذربا ی)مطالعه مورد یو قهرمان یهمگان
 

 *4، فرهاد رضازاده3فریبرز ایمانی ،2حامد خیراللهی میدانی، 1شیرین عالی

 hS.ffc@ilaa.fl.@i. رانیا ،تهران 16441-888صندوق پستی  ،دانشگاه فرهنگیان ،آموزش تربیت بدنیگروه استادیار،   -1

 رانیا ،لیاردب ،یلیدانشگاه محقق اردب ،یو روانشناس یتیدانشکده علوم ترب ،یورزش مدیریتگروه دانشجوی دکتری تخصصی،  -2

 رانیا ل،یدبار ،یلیدانشگاه محقق اردب ،یو روانشناس یتیدانشکده علوم ترب ،یورزش بیومکانیکگروه دانشجوی دکتری تخصصی،  -3

 رانیا ل،یاردب ،یلیدانشگاه محقق اردب ،یو روانشناس یتیدانشکده علوم ترب ،یورزش کیومکانیگروه باستادیار،  -6

 /rezazadeh.farhad@uma.ac.ir فرهاد رضازاده: نویسنده مسئول

  چکیده

چارچوب، مطالعه حاضر  نی. در اگذارندیاثر م یو قهرمان یورزش همگان جیو ترو شرفتیبر پ یاندهیطور فزابه یمجاز یو فضا یجمع یهارسانه هدف:

 جانیبر استان آذربا ژهیاشتغال در حوزه ورزش، با تمرکز و یهاو گسترش فرصت یتوسعه اقتصاد شبردیرا در پ یمجاز یو فضا یجمع یهانقش رسانه
 یرده و به توسعه کلک تیرا تقو یرساختیو ز یلما ،یمنابع انسان تواندیبا رسانه م رشدنیکه چگونه درگ کندیم یابیپژوهش ارز نی. اکندیم یبررس ،یشرق

 رساند.  یاریورزش 

، عوامل کلیدیِ مؤثر بر توسعه اقتصادی و اشتغال در ورزش شناسایی شد. پیش از استخراج (EFA) کارگیری تحلیل عاملی اکتشافیبا به روش شناسی:

و آزمون کرویت  (KMO) اولکین–مایر–ترتیب از شاخص کفایت نمونه کایزربهها، برای سنجش کفایت نمونه و وجود همبستگی میان متغیرها، عامل
و شاخص برازش  (GFI) های برازش از جمله شاخص نیکویی برازشبارتلت استفاده گردید. علاوه بر این، برای ارزیابی کفایت مدل ساختاری، شاخص

 .به کار گرفته شد (CFI) تطبیقی

های جمعی و فضای مجازی بر توسعه منابع انسانی، مالی، زیرساختی، علمی، حقوقی و فرهنگی ورزش دهد که رسانهمینتایج تحلیل عاملی نشان  نتایج:

دهنده برازش مناسب با نشان (GFI = 0.921 ،CFI = 0.893) های برازش مدل ساختاریدر استان آذربایجان شرقی اثر معناداری دارند. شاخص
در  گذاریهای آماری روابط معناداری میان نفوذ رسانه و پیامدهایی نظیر افزایش سرمایهکند. افزون بر این، آزمونتأیید میها بوده و اعتبار مدل را داده

های جمعی و فضای مجازی در ترویج ورزش در ها بر نقش محوری رسانههای اقتصادی را آشکار ساخت. یافتهورزش، ارتقای خودباوری، و جذب فرصت
های ها برای ارتقای آگاهی عمومی، جذب حامیان مالی و تقویت مشارکت اجتماعی در فعالیتگذارند. رسانهای/قهرمانی تأکید میانی و حرفهسطوح پایه/همگ

ی همچنان رزشهای وگذاری ناکافی در زیرساختهای دیجیتال و سرمایههایی مانند دسترسی نابرابر به فناوریورزشی نقشی اساسی دارند. با این حال، چالش
 های رسانه در توسعه ورزش هستند.برداری کامل از ظرفیتمانع بهره

ای، رسانه هایتر میان سازمانگیرد که توسعه پایدار ورزش در استان آذربایجان شرقی مستلزم همکاری نزدیکمطالعه حاضر نتیجه می نتیجه گیری:

عی و های جمای است تا منافع رسانهها و دسترسی رسانهدمدتِ معطوف به بهبود زیرساختهای بلنهای دولتی، و نیز سیاستنهادهای ورزشی و دستگاه
 فضای مجازی در پیشبرد ورزش همگانی و قهرمانی به حداکثر برسد.
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